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Hello from  

SCREENCITY 

Hi from the Team, 

We’d like to say a huge thank you for all the emails, positive 
comments and suggestions  we received after the first e-mag went 
out.  It was great to hear from you and we want to assure you that we 
are taking your comments on board and listening. 

It was a real pleasure to see that the article on Abby Green was picked 
up by the media and as we speak she’s just returned from her training 
camp in America – well done Abby for all your hard work on raising 
your sponsorship. 

As a team, we’re great believers in sharing (particularly the biscuits) 
and we were excited to hear about ontraportuk.co.uk and the 
difference it can make to managing your marketing campaigns.  
 
We’re already working on September’s issue and if you know of 
a business or retail outlet that you feel is a real hidden gem in 
Nottingham – let us know about them.

Cheers,
The Screencity Team 



NewCollegeNottingham

New College Nottingham

@ncnb2b



The Secret to More Efficient Marketing  

One of the biggest challenges for 
many entrepreneurs, business 
owners and executives is the sales 
and marketing.  

The most common problems 
highlighted are often the cost of 
employing a sales person with 
the right skills, the time required 
to create quality campaigns 
or engaging with a marketing 
professional who really can deliver 
results.

Nottingham based sales and 
marketing professional Laurie 
Smith has brought the perfect 
solution home after months of 
research and a visit to Santa 
Barbara, California to learn from 
the Ontraport development team 
personally. 

Laurie had recognised the need 
to implement new cutting edge 
marketing strategies for his clients 
and was determined to source a 
solution that offered a great return 
on investment and would be a 
perfect fit for his creative thinking 
and strategic planning. 

In my interview it was hard to 
supress the enthusiasm from 
Laurie, he explained...“the problem 
with marketing is everyone has 
an opinion, and everyone claims 
to be a marketeer, I wanted to 
offer a quality service that offered 

measurable results whilst implementing a system to organise and manage prospects and clients. 
Our solution is based on a proven platform with thousands of clients enjoying tremendous 
success in the USA.”

Laurie already has the first companies on board and explained there was a limit to the number of 
clients he could take on as “It’s more about the quality, than the quantity”.
 
We say, “It’s another first for Nottingham” 

More information is available at www.lauriesmith.co.uk or  by calling 07970 786726

Interview: Rupert Stowe
Photograph: Dennis Stanley - www.dennisstanley.co.uk



Build a Fantastic Customer Following in 8 Steps
As a small business owner, you probably put a lot of your effort into attracting new customers—
generating and nurturing leads, reaching out on social media, paying for Google Adwords and so on. 
And while we don’t diminish the importance of all that proactive marketing, we do want to tell you about 
a goldmine you’re sitting on: your existing customers.
Your work doesn’t stop at merely making a customer happy; we’re talking about providing a “wow” 
experience that will inspire total loyalty in your service/product. Think about Apple fanboys: these raving 
fans only buy Apple products, even standing in line all night for the newest iPhone.
So how do you provide the kind of stellar experience that will convince your customers your brand is the 
best brand?

1. Create a Quality Product 
This may seem like a no-brainer. Of course you’ll deliver a quality product! If it’s a service offering, you want it to 
be the best service experience available. If it’s a physical good, you want it to be high-quality and last a long time. 

2. Be Consistent 
Stay true to the commitment you’ve made to your customers—each and every time they touch your product or 
service. 

3. Be Willing to Admit When You’re Not a Fit 
We often recommend other solutions, even our competitors, if the timing isn’t right for our software in the 
evolution of a person’s business. We would rather have a potential customer be happy and successful in their 
endeavors than grumpy because we’ve pressured them to fit a square peg in a round hole. 

4. Provide Ridiculously Awesome Customer Service 
This may seem like another no-brainer, but again, we’re not talking about a good experience with your company, 
we’re talking about delivering a blow-your-hair-back experience.

5. Have an Airtight Plan if Something Goes Wrong 
You’re no super-human. You’re, well… human, which means you won’t be perfect all the time. And that’s to be 
expected. Ultimately, you won’t be at your 100% all the time. Things can fall through the cracks, a product might 
not be delivered on time, etc. Make sure to have a contingency plan and a sincere mea culpa. When something 
goes wrong, it’s always good to add a personal touch. Perhaps call a customer who had a less-than-stellar 
experience to apologize and offer them a discount, or comp his or her product totally.

6. Inspire Your Team 
You can’t inspire loyalty in your customers if you haven’t first inspired loyalty in your team. A team’s enthusiasm 
toward their workplace will naturally show in interactions with clients

7. Stay in Touch 
Communicate, and communicate often, with your existing customer base. There are several ways you should be 
staying in touch (see full article for details).

8. Learn From Customers Who Leave You 
Use former customers to help you improve your client experience. Ask each customer who leaves why they chose 
to do so and work to make improvements based on their feedback.  

Download the whole article at: www.lauriesmith.co.uk/8steps

Tel: 07970 786 726          Email: mail@lauriesmith.co.uk          www.lauriesmith.co.uk



www.screencity.co.uk

The 2014 Nottingham Barefoot Walk and Free Music Festival takes place on Sunday, September 
7th at Wollaton Park and this year they are aiming high! This year they are looking to bring the 
world record for the largest barefoot walk in the world to Nottingham, England.  To do this they 
need over 7,050 people (including children) walking barefoot on the grass and so they are inviting 
you to come along and take part in this annual charity walk. 

It is an event for all the family, offering free entertainment and music, trade stands and craft stalls, 
food and drink - and of course a chance to walk around the beautiful grounds in your bare feet! 



The last Barefoot Walk had some 
great local bands entertaining 
the crowd. This year, they will be 
showcasing some of the best local 
talent again, with the addition of 
a few acts coming from further 
afield. The confirmed line-up for this 
year is: Big Rhino, Kassoma, The 
Establishment, The Breakfast Club, 
The Freefall, Tazer, Faser Lowrie and 
Tray Electric. 

New for this year will be ‘Toddle Waddle’ - free to pre-school children (but they can keep their 
shoes on if they want). 

The Barefoot walk is the brainchild of Lee Todd (Founder of the Shoe-Aid charity) who wanted 
to create a Nottinghamshire event supporting his Shoe-Aid charity to raise money and more 
importantly, awareness for those people in parts of the world who had no shoes. To date, Lee 
has sent over 30,000 pairs of unwanted shoes from the UK to those in need, with the help of The 
National Police Aid Convoy. 

The Barefoot Walk is now in its 3rd year after starting in 2012 with just 30 enthusiastic walkers and 
a couple dogs.  

We recently caught up with Lee to find out how things had changed over the last 3 years. “Firstly 
I won’t be sleeping in the car the night before the event this year, guarding everything on my own, 
which is what I had to do last year.” Laugh’s Lee.  

“This year, people have really got behind what it’s about and we’ve got a great team who are 
volunteering their time, knowledge and energy into putting the whole event together. From 
advertising the event to organising the registration on the day, the music and entertainment, food 
and drink, organising the Marshalls and probably the most important; the toilets, changing areas 
and facilities for nappy changing. It’s already become such a big project that I can no longer do 
this on my own”. 

The Barefoot Walk has also caught the attention of the media and celebrities through their 
#BarefootSelfie campaign on Twitter and Facebook with many journalists becoming involved as 
well as celebrities such as Cheryl Baker and Karl Kennedy from Neighbours (aka Alan Fletcher). 
People are tweeting their #BarefootSelfie’s to @BarefootNottm in an effort to raise awareness. 
 
 
 

Lee Todd, founder of Shoe-Aid





So how does the Barefoot Walk 
work? The registration fees will go 
to the Barefoot walk, which will 
then be divided between the chosen 
charities: The British Heart foundation, 
NSPCC, Double Impact Drug & 
Alcohol Rehabilitation Programme and 
Rainbows Children’s Hospice. Walkers 
can download a sponsorship form and 
get sponsored to do the walk. The 
money raised can either go to The 
Barefoot Walk charities or people can 
raise money for their own charities or 
non-profit organisations. This way they 
hope to include more of the community 
and offer a unique opportunity for 
smaller charities to get involved and 
raise funds.  

There will also be shoe bins available on the day at the event, so people can bring their old shoes 
to be donated for Shoe-Aid! 

To book your place on the walk and take advantage of the early bird registration (must be booked 
before the 31st July 2014 to receive a special gift included in your goodie bag) or for further 
information and to download a sponsorship form, see the Barefoot Walk Nottingham webpage. 
www.nottinghambarefootfestival.com 
or their facebook page www.facebook.com/BarefootWalkNottingham 

See you in September – and don’t forget to send your #BarefootSelfie to @BarefootNottm today!

Contributors to this article: Lee Todd, Sam Smith and Toby Hewson from tobyhewson.com  
Photographs: Marcus Holdsworth from www.marcusholdsworth.com



ADS

Looking for a change?
Why not visit KH Hair?

Modern, contemporary salons combined with excellent customer
service and a genuine desire to make you look and feel great!



Guest Corner 
Terry O'Mahony  

My name is Terry O’Mahony and I’m the  founder and CEO of 
Larchwood Construction Marketing Limited and we offer full service 
strategies, marketing and sales consultancy, that’s dedicated to 
supporting and growing all types of businesses associated with and 
who supply into the construction industry. 

Apart from being the only company that is accredited by the 
Chartered Institute of Building to provide such professional services 
Larchwood is now accredited via the GrowthAccelerator service; 
which  is a unique service led by some of the country’s most 
successful business growth specialists. 

Over the past number of years, Larchwood has developed a 
powerful and highly successful set of processes and systems that 
incorporates a suite of Diagnostic and Planning tools that covers 
aspects such as:

• Strategic Planning
• Research and Market Information
• Lead Generation Tools
• Results Monitoring and Measurement
• Systems and Processes
• Return on Investment Reports etc

All designed to address and resolve all types of marketing and 
general business challenges. 

We find that a lot of our clients have already built a thriving, successful company and are now ready to set about the next big 
phase of growth.  However, most of the time they don’t know how to get there?  Fortunately the GrowthAccelerator service 
delivered by Larchwood can and will help you get to the heart of the barriers that are holding your business back and work 
alongside you to identify the critical steps you need to take to achieve your goals – rapidly and sustainably.
We provide a framework to help you:

Build a successful growth strategy;• 
Discover new routes to funding and investment;• 
Unlock your capacity for innovation;• 
Harness the power of your people; and• 
Unite and excite your leadership team. • 

And as part of the GrowthAccelerator high-growth community, you’ll meet and network with other liked-minded businesses 
and growth experts who have already experienced the successes you’ve achieved and the challenges you are facing.

If you would like to know more about how it all works, please feel free to contact me and we can then discuss  your eligibility 
and suitability for the service which will involve exploring your ambitions, your capacity and your willingness to achieve high 
growth and enter the next stage of your business.

Grant support is also available to qualifying businesses.

So you have nothing to lose and everything to gain.

You can call me now on 07736 417464 for a no cost, no obligation chat about how you can progress to the next level or email  
me at terryo@larchwoodcm.com





10 Things to consider  
before you start a business 

Ever thought of running your own business?   Some little restaurant or café bar perhaps? 
Maybe you are more green fingered and want to start up your own gardening business.  
Could it be trading in stocks and shares that’s more up your street?  Whatever your 
business of choice is, you must consider the following before you even think of starting.  

In 2013 the UK reached a record high of 500,000 new start-up businesses or people 
registering as self-employed and if last year’s trend is anything to go by we could be onto 
an even higher record for this year. 
 



1
Know your industry –You might think just 
because you frequent retail outlets, café’s, 
hairdressers on a regular basis or have decided 

that you have a passion in a certain industry that 
you know that they’re the perfect business for you.  
However, finding the right location, a good supplier, 
reliable staff and knowing the tricks of the trade 
take time to source and learn, this should never be 
underestimated! 
 
Do you know who your competitors are in your 
chosen area, is the area already saturated with the 
same type of business that you want to compete 
with.  Can you offer something different?  Have you 
carried out a comprehensive survey of the area to 
find out what people like and want?  Just because 
you love sushi, doesn’t mean everyone else does 
and you may be shocked to find there isn’t a huge 
market in your area for it. 
 

2
Qualifications and affiliations – These can 
stand you head and shoulders  above your 
competition,  clients will normally chose 

a business that can substantiate that they are  
qualified in their chosen field or with an affiliation 
above those who can’t.  Why? Simple answers is 
trust! 

3
Business Plan – making sure that you have 
a plan to keep your business on track is 
imperative and is needed when presenting to 

any bank or investor.  There are many business plan 
templates that can be downloaded from the internet 
or your accountant should be able to assist with 
this.  The plan will include: costs of setup, staffing, 
forecasts going forward, contingency plans if the 
business doesn’t take off as quickly as you’d hope, 
legal costs.  It will also identify if you financials are 
realistic, which is the most important factor and 
whether or not that particular business is really for 
you.

4
Paper work, - Legal considerations, bank 
accounts, VAT, Ltd Company, Self-employment 
registrations. These can be a minefield even 

for the more adapt entrepreneur.  Create a list of all 
the things that you need to achieve before you even 
start the business, a good accountant will be able to 
help you with a lot of it and may be able to point you 
in the right direction of a good bank.  Looking at your 
business plan will determine whether or not your 
business is aiming to hit the VAT threshold and/or if 
you should be registered as a LTD company from the 
start.  You can always check out http://www.hmrc.
gov.uk/startingup/ for further information. 



5
Business Mission - Being Your own boss and 
running your own business is a fantasy that 
only some people can dream about, however 

the reality can be completely different.  Firstly 
have a mission in place and stick to it.  If you keep 
changing the goal posts every few weeks, you 
will be in danger of confusing your customers and 
unnerving your staff.  It’s good to grow and learn 
with your business and integrate new and relevant 
products, but if you started as a boutique clothes 
business and then completely changed to selling 
DVD’s you will probably need a completely new 
audience.
 

6
Website or premises – Depending on the 
type of business you want to set up, you may 
get away with just having a website with a 

shopping cart rather than taking on the additional 
costs of premises, utilities, etc.  Remember if 
you have a shop, you need to staff it during the 
advertised opening hours otherwise you will very 
quickly lose customers.  Have you considered 
the possibility of creating a pop up shop, which 
can be set up wherever and whenever?  The only 
associated costs are generally the ground rent for 
the period of use and someone to staff it. 

7
Database – immeasurable importance!  If you 
don’t keep a database of your clients how can 
you send out regular and personal messages 

to them?  Every contact you make is an important 
one so keep a database of their email addresses and 
how you know them.   There are many companies 
offering to sell data, which will include email 
addresses and contact details and this may be the 
most effective way of getting started, particularly if 
you’re new to an area and wanting to advertise your 
services.  However there is a cost for this and there 
will be licence considerations.

8 Social Media – Imperative!!!!!!  This is the best 
way to target your local audience with your 
offers, updates and promotions. Use it to 

your best advantage, Facebook, Twitter, Instagram, 
Pinterest and many more give you the facility to 
connect locally and to also find out what’s trending 
in your area.  If you’re not sure how to get started 
there will be many courses/seminars available to 
you, just check the internet or your nearest library.

9
Investment – Going forward, you may need to 
incur further costs to progress your business; 
such as more products, staff, additional 

training, bigger premises and these all need to 
be paid for.  A lot of local councils or investment 
companies have criteria for start-up businesses 
and businesses looking to expand (especially with 
staff from those chosen areas).  Take a look at the 
internet and try searching for grants available within 
your areas.

10 Working with family or friends – Have 
watertight agreements in place.  What 
started off as a great idea around the 

table can sometimes test even the strongest of 
friendships or relationships.  Many fallouts start 
when one or other feels that they are contributing 
more time/money/effort to a project then the 
others.  Have plans in place from the outset to avoid 
this.  Perhaps give everyone their own area of the 
business or project that they’re in charge of.



Screencity Members Spotlight
Welcome to the new Screencity Members who have joined us in June.  Although Screencity is 
members based, you don’t need to be a member to attend any of our networking events which 
are FOC.  However, there are many advantages to becoming a member; inclusion on our Members 
Directory, featured in the Members Spotlight of the next edition that goes out, 3 ½ page ad’s foc 
and the chance to host an event to showcase your own business.  We regularly update on our 
member’s behalf in our e-mag, our website and the regular updates which go out (currently) to over 
7,000 email addresses.

Elaine Betts, Lips & Lashes     
Looking and feeling fabulous on your wedding day doesn’t just 
happen, but I can help you do just that. 

As an experienced makeup artist (VTCT) and having worked in 
the make-up industry for many years, wedding make-up has 
now become my speciality. 

Knowing that looking good on your wedding day is important 
to you I create a natural yet radiant style which is always 
appreciated by brides. 

My mobile service covering the Derby/Nottingham area means 
you don’t have to worry about getting to and from salon 
appointments on your wedding day.....simply sit back and enjoy the day from start to finish.

Email: elainebetts@hotmail.com
Website: www.lipsandLashes.co.uk

Hopkinson     
A paradise for treasure seekers, vintage lovers and curators of 
beautiful home aesthetics, Hopkinson is one of the most exciting 
and charismatic attractions to visit in Nottingham. Situated 
next door to the train station and just a stone’s throw from the 
city centre, we are home to three floors of vintage and antique 
wonders. Spend an afternoon snooping to your hearts content 
and stop off for a slice of cake or a light lunch in our charming 
tea bar. 

As a space for supporting local businesses and creative industries, Hopkinson is diverse and ever 
changing. 

Creative talent bustles behind the scenes as photographs are snapped and bespoke garments 
sewn into life within our artist’s studios. 

On our second floor you can find Lulu Brandy’s Little Vintage Beauty Parlour, The Guitar 
Department, and a gallery from the Nottingham Craft Mafia featuring an array of local handmade 
delights for sale. 

Finally, our top floor houses a dynamic art gallery and event space, both available for hire. For 
events, information and news of our exciting exhibitions see our Events & Gallery pages.

Email: hopkinson21@live.co.uk
Website: www.hopkinson21.co.uk
Address: 21 Station Street, Nottingham, NG2 3AJ, 0115 8371316



Terry O’Mahony    
Growth Accelerator is a unique service led by some of the 
country’s most successful growth specialists where you’ll find 
new connections, new routes to investment as well as new ideas 
and strategy you’ll need for your business to achieve its full 
potential; and now Construction related companies in the East 
Midlands have the opportunity to work with Terry O’Mahony. Terry 
leads the successful construction marketing company Larchwood 
and has now been appointed as a Growth Accelerator coach. 

Growth Accelerator will help you get to the heart of the barriers 
that are holding your business back and work alongside you to 
identify the critical steps you need to take to achieve your next 
phase of growth - rapidly and sustainably. 

Growth Accelerator provides a framework to help you:
Build a successful growth strategy• 
Discover new routes to funding and investment• 
Unlock your capacity for innovation• 
Harness the power of your people•  

As part of the Growth Accelerator high-growth community, you’ll 
meet and network with other liked-minded businesses and growth 
experts who have already experienced or are experiencing the 

successes you’ve achieved and the challenges you’re facing. You’ll also have exclusive access of 
up to £2,000 match funding for senior managers to hone their leadership and management skills, 
getting your team in the best possible shape to drive your business forward. 

Find out more about how Growth Accelerator works by contacting Terry O’Mahony directly on 
07736 417464 or email: terryo@larchwoodcm.com

KH Hall  
Directors Sean and Debbie McMenamin lead an award winning and 
highly motivated team of hair stylists and colourists set in the heart of 
Nottingham on Castle Gate. 

We like to get to know all of our clients personally and our whole team 
are dedicated to make sure you have an experience you will want to 
repeat. 
 
We strive to offer exceptional hairdressing along with outstanding 
customer service, and all our staff undertake continuous training to 
ensure that our service levels exceed your expectations. 

Please take a look at our website and read our client reviews, browse our product pages, read our 
team’s profiles or book an appointment online. 
 
We have a fantastic new offer (Valid until August 2014) 50% off Colour for any NEW clients.  There 
are T&C’s:  Must never have had colour at KH Hair Nottingham or West Bridgford before.  Valid 
Monday to Thursday.  Must have a full price cut and finish at the time of the colour appointment.  
Unfortunately this is not valid with any other offers.

Email: nottingham@khhair.co.uk
Website: www.khhair-nottingham.co.uk
Address:  15 Castle Gate, Nottingham, NG1 7AQ,  0115 9472332



Summer 
Strawberry madness!! 

 
With Wimbledon just behind us and hopefully glorious days of sun filled fun 
ahead, we had to get the Screencity team to test these delightful summer 
recipes – not sure ours looked quite as good though.  Why don’t you have 
a go and send us your pictures or better still why not send us some more 
strawberry recipes with your photos and we’ll upload them to our website. 
 



Eton Mess
Ingredients
6 medium meringue nests
1 punnet of strawberries
1 300 ml carton of double cream
Sprigs of mint for decoration
Ice-cream for decoration (optional)

Method
1 Roughly chop or break up the meringue nests into small pieces (do not have to be 
even)
2. Start to layer your dessert dishes with some of the meringue pieces
3. Wash, hull and chop strawberries into pieces and then start to add them as your 
second layer
4. You can now start adding some of the cream
6. Repeat step 2 and 4 (keeping a little of the meringue back for decoration)
7. Finally place the remaining meringue on the top with as much of the double cream as 
desired.
Decoration:
Garnish with a sprig of mint and a small spoonful of ice-cream if desired.



Method
Pastry
Blend all the pastry ingredients together in a food processor until the mixture starts to go lumpy 
and starts coming together and forms a ball – if you need to add water 1 tsp should be enough.  
Place the pastry on a lightly floured surface and roll out to about 5mm thickness.  Once rolled 
out use a 10inch loose based tart and then Chill for 30 minutes.
Heat the oven to gas 5, 190°C, 170°C fan. Line the pastry with non-stick baking paper and 
baking beans or rice and Bake for 15 minutes. Remove the paper and beans/rice, and then bake 
for a further 5 minutes. Leave to cool.

Crème patisserie
Place the milk in a saucepan and bring to almost boiling and then leave to cool for a few 
minutes. Put the egg yolks and sugar into a bowl and whisk until thick and pale. Add the flour 
and cornflour and whisk until smooth. Slowly whisk in the milk.
Return the mixture to a clean pan and over a medium heat stir until it begins to thicken. Stir 
vigorously, turning the heat to low, and simmer, continuously stirring for a further 2-3 minutes, 
until the mixture is very thick.
Remove from the heat, gently stir in the vanilla extract and then pour the crème patisserie into 
the tart case and spread level. Chill for approx. 4 hours, or until set.
Decorate
Hull the strawberries and cut in half arranging them on top of the cooled crème patisserie.
If you want to add a glaze, heat the jam in a pan with 1 tbsp water and stir.  Once warmed 
through, remove from the heat and allow to cool, and then brush over strawberries.

Strawberry Tart
Pastry ingredients
200g (7oz) plain flour
1 large egg
30g (1 ½ oz) icing sugar
125g (4oz) unsalted butter, cold and 
cubed
Crème patisserie
350ml (12fl oz) full fat milk
4 large egg yolks
15g (1/2 oz) plain flour
15g (1/2 oz) cornflour
50g caster sugar
½ tsp vanilla extract
Strawberry topping
600g (1lb 3 & 1/2 oz) strawberries, 
3 tbsp apricot jam (sieved)



Strawberry Smoothie
250g (9 oz) Strawberries
250ml (9fl oz) plain yoghurt
150ml (5fl oz) skimmed milk
Optional – drop of vanilla essence 
or a tsp of honey to sweeten
8 ice cubes

Method
In advance - Wash strawberries and 
remove stalks place the strawberries 
in the freezer until frozen.
Pour the milk and yoghurt (add 
vanilla essence or honey if required) 
in the blender first and then add the 
frozen strawberries and ice cubes – 
this stops the blender from getting 
clogged up.
Blend until the required consistency 
– add a little bit more milk if shake is 
too thick
Serve and decorate to suit!



Cheats Strawberry Ice-cream
Ingredients
1 x 397 ml can of condensed Milk 
1  x 600ml of double cream
1 tsp vanilla extract
A few strawberries washed and hulled or a couple 
of tsps of strawberry jam to create a ripple effect
Cones to serve

Method
Place the condensed milk, cream and vanilla into 
a large bowl and blend with an electric whisk until 
thick and quite stiff. 
 
You can then either blend the strawberries or put 
them through a sieve to puree and remove any pulp 
or you can simply use the strawberry jam. 

Gently take your jam or puree and swirl through the 
mixture to create the ripple effect. 

Place the mixture into a freezer container or a loaf 
tin, cover with cling film and place into the freezer 
until solid. 
 
Serve in a cone or in pretty bowl – Your choice!



Do you want to gain valuable  
exposure for your business? 

 

If you’re an owner or manager of a Nottinghamshire business or retail outlet 
looking to raise your profile then you can’t afford to miss our next FREE 

Screencity networking event.

Tuesday 15th July 2014, 6.00pm to 7.30pm, hosted by Hopkinson, 21 Station 
Street, Nottingham NG2 3AJ

Please click on the link below to find out more or to book onto the event:

www.eventbrite.co.uk/e/screencity-networking-mixer-tickets-11956256485

If you have any further questions, please don’t hesitate to email 
info@screencity.co.uk



Article written by Jodie Lear and Lynn Lear, Club Secretary, Nottinghamshire Powered Chair Football Club

Nottinghamshire Power Chair Football Club 
 



The club started back in 2005 with the bare minimum amount 
of players to ever form a team; they were lent chairs to play in 
as they would normally be £5.000+ each and their funding was 
very low. “The reason we formed this team was to get disabled 
people who were unable to play regular sports an opportunity to 
do something where they felt part of team. Once a player started 
they never looked back, everything the club wanted wheelchair 
football to be, it was that and more; the excitement, the part of 
being a team, the feeling of having and knowing other children/
friends/carers and families were in the same position as you. The 
knowledge and experiences that different families went through 
and the advice that each other gave makes the club not just a 
football team but a unit”.

The club ages vary from 10 to 37, male and female players and 
now has 18 players who train each week and partake in National 
league and Regional league competition weekends.

“With our knowledge of creating a club we have helped set up 
and given numerous amounts of advice to various new clubs & 
teams. Our Championship team won the WFA National League 
this year and next season will play in the Premiership which is a 
brilliant achievement”.

With having the weekend leagues set up it has created 
opportunities for players to win trophies for Top Goal scorer 
and Man of Match, there has also been new experiences and 
challenges for the players, e.g. trails for the England Squad 
and coaching days/courses, teams to coach and advice when 
starting a new club and winning awards for Sports Disability 
performer of the year 2014. “Seeing the players get doors 
opened, which they would be seen to never get given to them 
has been a proud moment for the parents/carers and coaches”.  

“We have been attending festival weekends to promote 
wheelchair football and get children, families and coaches 
involved, we are always looking for new players and anyone 
interested in coaching”. 

Every season is tough and year by year the level and standard 
of playing goes up, they now have two teams in the Premiership 
National League and are therefore hoping to continue in the 
success that they’ve had, whilst still expanding their knowledge 
and growing their team.

“Most of all we want to make our players to be happy and feel 
part of something”.

Contact Details: 

We train at West Nott’s Collage, Derby Rd. Mansfield. NG185BH
We train every Wednesday 7-9. 
If you would like any more info please contact Lynn Lear on 
07985203377 or e-mail me at stevenlear@talktalk.net   
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Hi, my name is Rebecca Drysdale...  
 
 
I’m 18 years old and I’m from Wollaton, Nottingham. I was crowned Miss Nottingham on 
21st March 2014 at the Village Hotel Nottingham and have recently competed in the Miss 
England final on 16th June 2014 in Torquay where I took 4th place. 

To win the title of Miss Nottingham I had to take part in several rounds of competition, 
which included; interviews, catwalks, charity fundraising, eco dressmaking and a fitness 
round. 

I recently sat my A-levels; Geography, Business, Extended Project Qualification, General 
Studies and Drama.  I actually had my Geography Exam on the day of the Miss England 
finals so I had to have the exam moved to a Girls Grammar school in Torquay. 
 
Along with studying for these exams I took on the challenge of preparing for the Miss 
England final, there was a lot more to it than people first thought, there are many different 
rounds to prepare for along with raising as much money as you can for Charity. I recently 
hosted and organized a charity fashion show which raised £800 
 
Being Miss England is all about being an all rounder, so they had different categories such 
as:
Talent Round – We were all asked to create a 2-minute video of a talent of our choice.  I 
played the flute and sang ‘my heart will go on’ from titanic  

Eco Round- This Is where we were asked to make an eco dress from recycled material this 
year it has to be of the theme of the Ascot – we had to create a 2-minute video on how we 
made it. 
 
Fitness Round- We all had to take part in a challenging fitness boot camp on the day of 
arrival at the Final. 

Beach Beauty round- there was a lot of controversy about this round, it used to be girls on 
a stage in heels and a bikini but it’s come a long way since then. It was a great, fun day 
out at the beach in which we could all enjoy ourselves on a Luxury triple 777 yacht, with a 
few pictures of us from the day, I loved the experience. 

I entered the Miss England competition not really knowing what to expect and it was a lot 
more challenging than I thought but what a great opportunity! I feel that the perception 
of Miss England needs to be changed, as it isn’t about who is the skinniest but about 
someone who has a range of skills and has the enthusiasm to be a great role model for our 
country and other young girls. 

Over the next few months I shall be carrying on my charity work as Miss Nottingham and I 
am now the organiser of Mr Nottingham who will then go onto compete in the Mr England 
finals this time next year as well as heading off to University in September to study 
business and marketing.



contact details 

Units 1& 2, Sawley Marina, Long Eaton, Nottingham, NG10 3AE

info@screencity.co.uk
www.screencity.co.uk


